
To:   Secretary Richard Benda 
 
From:  Billie Jo Waara 
 
Date:  08/7/07 
 
RE:  July 2007 - 2010 Summary  
 
Accomplishing the 2010 Initiative will take the Office of Tourism, the visitor industry and the 
State of South Dakota to a whole new level.  I welcome your feedback and suggestions regarding 
this summary report.  The second page of this report highlights key statistics representing the 
visitor industry compiled by the Research and Marketing team.  
 
GOAL ONE: Double Visitor Spending from $600 Million to $1.2 Billion by 2010 
Tourism Office Funding Update:       June 2006             June 2007             % Change 
  
 Deadwood Gaming Tax                      $242,264                        $266,380                   9.95% 
 Tourism Promotion Tax $303,960 $332,987  9.55% 
 Total Monthly Deposits $546,224 $599,367 9.73% 
 FYTD 2008 vs. 2007                          $546,224                        $599,367  9.73% 
 
1A. Change the way we market South Dakota. 
• Media Contacts: For the annual Buffalo Roundup event, the Office invited 45 domestic and 

international journalists and group tour operators for a pre-fam to the Roundup.  This year, 
the pre-fam includes tours of the Pine Ridge and Rosebud reservations for the first time. 

• Cultural & Heritage Tourism: The Office facilitated an initial discussion with South 
Dakotans for the Arts, Arts Council, and the Historical Society to discuss the development of 
a new Cultural Heritage Tourism cooperative publication for the 2008 summer season. 

 
1C.  . . .greater use of partnerships and cooperative efforts  
• Million Dollar Challenge: The Governor’s Tourism Board reviewed five new applications 

and approved one from the Sioux Falls Sports Marketing Authority for marketing of the 
Summit League Championship Basketball Tournament in Sioux Falls. 

• South Dakota Film Festival: There are presently 22 films scheduled for showing at the 
festival in Aberdeen.  There will be over 20 films presented at the event’s first year.  Tourism 
will assist organizers with event planning and marketing. 

• The Early Show on CBS: Worked with producers of The Early Show on CBS for their live 
broadcast at Mount Rushmore National Memorial on August 9.  In conjunction with CBS’s 
“Great American Vacation” giveaway announcement, Tourism worked with industry partners 
for a South Dakota vacation giveaway, with registrations via KELO’s web site and the winner 
to be announced on KELO’s evening news on August 9.     

• Independence Day Celebration at Mount Rushmore National Memorial: Tracking service 
estimated a national viewing audience of 52.8 million in 41 states.  Tourism was a monetary 
sponsor as well as a member of the organizing committee. 

• 2Nations Tours: In partnership with tourism offices in North Dakota, Minnesota, and 
Manitoba, the Office will participate in cooperative marketing campaign and brochure. The 
Office also presented an update on the cooperative efforts of the 4 entities to the 2Nations 
Legislative Forum, comprised of 30 representatives from entity partners, held in Pierre at the 
Ramkota.  The Forum is the group that originally developed this marketing concept.   

 



1E. Capitalize on the existing outdoor opportunities in our state 
Media Activity Highlights: Compilation of earned media: July – estimated ad value of $45,456 
(circ. of 699,527);  Total 2007 – estimated ad value of $474,327 (circ. of 16,332,078); and Fiscal 
Year 2008 – estimated ad value of $45,456 (circ. of 699,527). 
 
 



 
 
 
 
 


