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NATIONAL QUTLOOK

This section looks at travel trends on a national level.
Read on to learn more about today’s travelers and their
impact on our nation’s economy.

Travel Forecast

The Travel Industry Association of America predicts that:
Growth in U.S. travel will slow over the next two
years, increasing by 2.2 percent in 2001 and 1.8

U.S. Domestic Travel Volume 1994-1999

(in millions of person-trips*)

percent in 2002. 1200; 941 966 967 999 1,004 1,009
. Travel expenditures in the U.S. will reach $585.8 1000 +26% +1% +33% +5% _+5%
billion in 2001 and $614.6 billion in 2002. ]
« Travel prices will increase by 4.1 percent in 2001 800 i
and 2.9 percent in 2002. ]
600 -
Economic Impact of Travel in the U.S. 1999 100- i
(including U.S. resident and international travel) ]
. Travel expenditures $541.1 billion 200;
« Average spent per minute $989,300 0
. Travel-generated tax revenue $86.7 billion 1994 1995 1996 1997 1998 1999
« Travel-generated employment 7.8 million jobs

*Preliminary data

Source: Travel Industry Association of America
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*A person-trip is one person traveling 50 miles (one way)
or more from home and/or overnight

Source: Travel Industry Association of America

Source: Travel Industry Association of America
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Trip Duration

(U.S.residents 1999)
38%
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H|ghl|ghts of U.S. Domestic Travel 1999
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o Average trip duration is 3.4 nights.

« Auto travel accounts for three-fourths (74 percent)
of all travel in the U.S.

« One in five trips includes children (22 percent).

« Nearly half (46 percent) of trips include a hotel,
15% motel, or bed and breakfast stay.

« On average, travel parties spend $438 per trip,
not including transportation to their destination.
That compares to $408 in 1998.

30%

Source: Travel Industry Association of America

Nonights ~ 1-2nights  3-6 nights 7 nights

or more

Source: Travel Industry Association of America

Newspaper travel section
Internet Web site

TV/Cable travel show

Motor club magazine
Consumer lifestyle magazines
News magazines

Consumer travel magazines
Membership publication
Travel guidebook

In-flight magazine

Travel trade or business publication
Electronic newsletter
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Media Used to Plan a Trip/Vacation*
(2000)

]
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*Multiple responses allowed

Source: Travel Industry Association of America
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Traveler Profiles (o)

Demographic Profile of all U.S. Travelers
» Average age: 48 years

« Marital status: 64 percent married, 18 percent single,
18 percent divorced, widowed or separated

« Fifty-seven percent have completed college or more.

« Forty-three percent are employed in a managerial
or professional occupation.

« Thirty-six percent have a child in the household.

« Annual household income: $61,500 mean,
$52,700 median

Demographic Profile of Generation Y and
Generation X Traveling Households

(Ages 18-34)

« Forty-nine percent are married.

« Average age: 29

« Forty-one percent have a child in the household.

« Forty percent have an annual household income
of $50,000+.

Generation Y and X travelers (ages 18-34)
spend an average $405 per trip.

Mature travelers (ages 55+) spend an
average $431 per trip.

Baby Boomers (ages 35-54) spend an
average of $460 per trip.

Source: Travel Industry Association of America
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Demographic Profile of Baby Boomer
Traveling Households

(Ages 35-54)

« Seventy-one percent are married.

» Average age: 44

« Fifty-four percent have a child in the household.

« Sixty-five percent have an annual household income
of $50,000+.

Demographic Profile of Mature Traveling
Households

(Ages 55+)

« Sixty-four percent are married.

« Average age: 66

« Seven percent have a child in the household.

« Forty-six percent have an annual household income
of $50,000+.

Source: Travel Industry Association of America

Volume of Travel by Age of Household Head (1999)
(Number of trips in millions)
250.4 (45%)

1788 (31%)

1336 (23%)

18-34 35-54 55+
age group age group age group

Source: Travel Industry Association of America
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More on the Boomers

Baby Boomers (35 to 54 year-olds) generated the
most travel in 1999, more than any other age group
in the United States. Boomer characteristics include
the following:

« Boomers are the most likely of the age groups
to be married (71 percent) and have a child in the
household (54 percent).

« Two-thirds (65 percent) have an annual household
income of $50,000 or more, much higher than any
other age group.

« Boomers spend more on their trips than other age
groups, averaging $460 per trip, excluding
transportation to their destination.

» Boomers are more likely than other age group to
stay in a hotel or motel (60 percent), travel for
business (35 percent) and to fly (26 percent).

Source: Travel Industry Association of America

Travel Trends (From A to Z)

« Adventure travelers are every- improve a skill, sport or hobby

where. One-half of U.S. adults,
or 98 million people, have taken
an adventure trip in the past five
years. Adventure travelers are
more likely to be young, single
and employed compared to all
U.S. adults.

Biking vacations rank as the third
most popular outdoor vacation
activity in America. People who
take biking trips tend to be young
and affluent.

Camping is the number-one
outdoor vacation activity in
America. Camping vacationers
tend to be married with children
at home.

The educational aspect of travel
is important to U.S. travelers, with
about one-fifth having taken an
educational trip to learn or

www.travelsd.com

in the past three years.

Kids’ programs are popular with
family travelers. Nearly 60 percent
of family travelers use children’s
services offered on the road.
Special kids’ meals (41 percent)
and hotel discounts (30 percent)
are the most popular services,
followed by video and other
games (22 percent), supervised
activities (13 percent) and baby-
sitting (6 percent).

Married households represent
the largest group of travelers with
62 percent of all trips being taken
by married households. Single
households took 23 percent of
the trips.

National parks are one of

America’s biggest attractions.
Nearly 30 million U.S. adults took

42

a trip of 100 miles or more,
one-way, to visit a national park
during the past year.

Shopping continues to be the
most popular trip activity by U.S.
adult travelers.

Travel information comes from
a variety of sources, but friends
and relatives are the number-one
source for information about
places to visit or about flights,
hotels or rental cars (43 percent).

Weekend trips by Americans
jumped a dramatic 70 percent
between 1986 and 1996, and they
now account for more than half
of all U.S. travel.

Source: Travel Industry Association of America
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State Tourism Budgets

(in millions of dollars)
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State 1999-00
projected budget

Alabama $8.8
Alaska $6.7
Arizona $8.8
Arkansas  $11.4
California  $13.2
Colorado $7.3
Connecticut  $6.1
Delaware $1.2

Florida $54.3
Georgia $7.2
Hawaii $60.0
ldaho $5.3
[llinois $55.5
Indiana $4.5
lowa $17.6
Kansas $4.5

Kentucky — $7.2
Louisiana  $16.8
Maine $4.5
Maryland  $10.7

Tourism Budgets in Review

State 1999-00

projected budget

Massachusetts  $14.1
Michigan $15.5
Minnesota $12.8
Mississippi $12.7

Missouri $15.1
Montana $6.8
Nebraska $3.3
Nevada $9.4

New Hampshire $3.5
New Jersey $6.6

New Mexico  $12.9
New York $20.8
North Carolina $10.7
North Dakota  $2.2

Ohio $6.4
Oklahoma $9.7
Oregon $3.1

Pennsylvania  $34.4
Rhode Island  $2.6
South Carolina $13.5

State

1999-00

projected budget
South Dakota $5.5*

Tennessee $12.1
Texas $30.9
Utah $4.8
\ermont $7.0
Virginia $19.2
Washington $3.9
West Virginia  $13.0
Wisconsin $15.5
Wyoming $4.4

« The average projected state tourism budget for 1999-2000 was $12.9 million.

*South Dakota’s actual budget for
FY 2000 was $5.5 million

Source: Travel Industry Association of America

« Hawaii had the largest budget at $60 million. Illinois came in second with $55.5 million, and Florida

third with $54.3 million.

« South Dakota’s tourism budget ranked 37th among the states.

« Our neighboring states ranked as follows: lowa 8th (following a 231 percent budget increase),
Minnesota 18th, Colorado 28th, Montana 32nd, Wyoming 43rd, Nebraska 46th, and North Dakota 49th.

Source: Travel Industry Association of America
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Travel and Technology

In today'’s fast-paced world, travel and technology go

research

Use of Internet to Make Travel Reservations

hand-in-hand. This section highlights travel/technology (Among online travelers)

trends on the national front.

Use of Internet for Travel Planning 1997
(Among online travelers)
03 3.2 i 6.7
. +54% - 1998 (+24%)
50 -
] 338 3 165
- 05 (+189%) [ 1399 (+146%)
= 0 -
= 204 117 3
] (+271%) [ (in'millions)
10 -
] Iil ; The number of online travelers (defined as past-year
0 - travelers who currently use the Internet) has grown
1996 1997 1998 1999 190 percent — from 29 million in 1996 to 85 million
in 1999.
Source: Travel Industry Association of America
Types of Internet Sites Used for Travel Planning*
0 (Among 52.2 million online travelers who used the Intemet to make travel plans)
62%
51%
48%
B 36%
23%
14% 14%
10%
*Multiple answers
allowed
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Fast Facts
« Internet usage is higher among travelers (53 percent) than all U.S. adults (45 percent).

« Business travelers are much more likely (70 percent) than total travelers, business and pleasure, to use the
Internet (53 percent).

« Sixty-nine percent of online travelers “look” but don’t “book” online, although the conversion rate is on the
rise. Security and customer-service concerns are the top reasons for not booking online.

« When compared to all travelers, online travelers are more likely to be younger, have an annual household
income above $75,000, be college-educated and work in a professional/managerial occupation.

Source: Travel Industry Association of America

A TIA Travel Poll found that Internet Web sites
ranked as the most useful source for travel news.

Source: Travel Industry Association of America

REGIONAL REPORT

In this section, you'll find a comparison of travel
statistics around the region. Find out how South
Dakota stacks up against the competition.

Occupancy Rates around the Region
(January-September)
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Source: Smith Travel Research Lodging Outlook, November 2000
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Visitation at National Parks (January-October, Recreational Visits)

Park 1999 2000 %Change
Badlands National Park, South Dakota 929,021 1,087,347 +17%
Devils Tower National Monument, Wyoming 388,591 378,567 -2.6%
Effigy Mounds National Monument, lowa 78,694 75,977 -3.5%
Glacier National Park, Montana 1,663,598 1,709,249 +2.7%
Grand Teton National Park, Wyoming 2,554,287 2,490,646 -2.5%
Mount Rushmore National Memorial, South Dakota 1,928,109 1,837,875 -4.7%
Pipestone National Monument, Minnesota 89,837 91,175 +1.5%
Scotts Bluff National Monument, Nebraska 132,399 112,521 -15%
Theodore Roosevelt National Park, North Dakota 420,166 423,937 +.9%
Yellowstone National Park, Wyoming 3,089,865 2,797,509 -9.5%
Passenger Volume at Gateway Airports
I I I I I .
Mpls/St.Paul Int’l Airport
Jan.-Sept. 2000 | | 22%04 |:|
I I I I I ' |:| Denver Int'l Airport
| | | | |
1999 1347
| (380
I I I I I I
| | | | | II 203
1998 1365
I I I I I
| | | | | 02
1997 %5
I I I I I I
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millions of people

Sources: Denver International Airport,
Minneapolis/St. Paul International Airport

Sources: Rapid City Regional Airport
and Sioux Falls Regional Airport

www.travelsd.com

Passenger \Volume Rapid City and Sioux Falls Regional Airports
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STATE STATISTICS

See how South Dakota’s visitor
industry fared in 2000. This section
contains statistics on visitor spend-
ing, occupancy and visitation across
the Mount Rushmore State.

2000 Economic Impact*

Visitor spending topped $624 million
last year, a $31 million increase over
1999. Counties like Pennington and
Minnehaha led the way, with esti-
mated vacation travel spending of
$167 million and $82 million
respectively.

Real growth in travel spending for
2000 - a figure that factors out infla-
tion - amounted to 2.7 percent. This
suggests that the industry maintained
its strength, despite higher fuel costs
and a late-summer forest fire in the
Black Hills. Since 1988, real growth
in South Dakota has averaged 4.4

research

percent, while national long-term
travel spending growth has been
estimated at 3 percent or less.

The year 2000 saw wide variations
in spending changes from county
to county. A number of counties
located within Indian reservations —
Todd, Mellette and Shannon -
experienced continued growth.
Similarly, a number of counties that
historically have been leaders in
travel volume produced strong
growth levels in 2000.

Gains in visitor spending were high-
est in Region 4, the Black Hills,
Badlands and Lakes Region, which
recorded a 7.9 percent increase. In
fact, all Black Hills counties experi-
enced positive travel spending
growth.

Many counties in Region 3, the
Great Lakes Region, made at least

Travel Regions Used in Study

partial rebounds in 2000, following
a 3 percent decrease in 1999. Tripp,
Charles Mix and Stanley Counties,
for example, experienced double-
digit growth. Region 1, the Glacial
Lakes Region, recorded visitor
spending growth of 3.2 percent,
and Region 2, the Southeast, saw
an increase of 1.5 percent.

Visitor spending contributed $38
million to the state’s coffers in the
form of sales and gasoline taxes.
And the travel industry accounted
for 30,860 jobs across South Dakota.

*Unless otherwise noted, statistics
included in this section are provided
by Dr. Michael Madden. For an
explanation of the methodology
used in computing travel industry
estimates, see Appendix A on

page 69.
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Facts at a Glance 2000

Total visitor spending: $624,469,235 (+5 percent from 1999)
Impact on state’s economy: $1.56 billion  (+5 percent from 1999)
State sales tax from visitor spending: $18,536,000  (+3 percent from 1999)

State gasoline tax from visitor spending: ~ $19,910,000  (+3 percent from 1999)
Employment traceable to visitor industry: 30,860 (+2 percent from 1999)

Total Visitor Expenditures & Percent Change 1992-2000

700
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600
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- in millions of $

In spite of the rapid rise in the cost of gasoline this summer, only
one in five auto travelers (22 percent) modified their summer trip
in some way to high gasoline prices. Seventy-eight percent of auto
travelers said high gasoline prices had no impact at all on their
summer trips.

Source: Travel Industry Association of America
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Visitor Expenditures & Percent Change
by Region 1999-2000

400 I | $326.1 $351.7
- Il 199 1 2000 +7,9%
350
300
ravel spending in the United States is
Travel spending in the United States i
250 highly concentrated. Forty-two percent of
200 $1293 $1312 all domestic travel expenditures in 1998
+15% occurred in just five states: California,
150 Florida, New York, Texas and lllinois.
100 $65'g 2367'5 $72'fz " 574'1 Source: American Demographics, December 2000
+0.270 .1/0
50
0 I I I 1

Southest
hreat Lakes

Glacial Lakes & Prairies
Blk, Hilk, Badlands & Lakes

Visitor Expenditures
by Regional Share 2000

Glacial Lakes &
Prairies 10.8%

Southeast

Consumers spent nearly a quarter of 2%

their travel budget on food in 1998.

Source: American Demographics, December 2000

Great Lakes

Black Hills, 11.9%

Badland & Lakes 56.3%
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Visitor Expenditures by Region 1992-1999

(in millions of $)

Glacial Lakes Black Hills, Badlands
& Prairies Southeast Great Lakes & Lakes
1992 $43.9 $85.2 $44.9 $217.6
1993 $46.3 $94.5 $53.9 $252.7
1994 $57.8 $103.1 $63.6 $273.3
1995 $56.1 $106.2 $63.2 $273.3
1996 $56.3 $106.6 $67.0 $275.9
1997 $61.1 $110.4 $70.3 $272.3
1998 $66.1 $129.3 $74.7 $314.9
1999 $65.4 $129.3 $72.6 $326.1
2000 $67.5 $131.2 $74.1 $351.7

Percentage Change in Real Growth
(Visitor Sales Volume) 1988-2000

(Percentages factor out the impact of inflation
on actual expenditure levels.)

Arithmetic

Average

www.travelsd.com

Annual increases in real spending growth
in South Dakota have averaged 4.4 percent
since 1988. National estimates of long-run

travel spending growth have been variously
estimated at 3 percent or less.
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Estimated Total Visitor Sales-Volume by County & Percent Change

County $ Amount $ Amount  Percent County $ Amount $ Amount  Percent
1999 2000  change 1999 2000  change
Aurora 1,417,949 1,522,523 7.4 Jerauld 545,433 687,362 26.0
Beadle 7,051,462 6,942,666 -15 Jones 5,142,873 5,375,751 4.5
Bennett 917,144 891,063 2.8 Kingsbury 1,942,719 2,264,972 16.6
Bon Homme 1,145,684 1,195,598 4.4 Lake 3,867,626 4,306,861 114
Brookings 8,276,437 8,037,839 -2.9 Lawrence 73,237,958 79,394,431 8.4
Brown 10,305,111 11,006,593 6.8 Lincoln 4,348,375 4,260,251 -2.0
Brule 9,365,907 8,812,772 -5.9 Lyman 9,331,067 9,834,341 5.4
Buffalo NA* NA* NA* McCook 1,739,406 1,560,813 -10.3
Butte 4,867,057 4,942,624 1.6 McPherson 615,670 787,156 27.9
Campbell 677,094 712,983 5.3 Marshall 1,589,351 1,753,741 10.3
Charles Mix 6,971,904 7,753,126 11.2 Meade 22,437,549 29,118,961 29.8
Clark 752,008 497,793 -33.8 Mellette 465,773 586,687 26.0
Clay 6,684,525 6,405,540 -4.2 Miner 414,903 532,861 28.4
Codington 14,990,369 15,993,766 6.7 Minnehaha 81,301,198 82,178,702 11
Corson 692,174 722,200 4.3 Moody 5,463,195 5,636,470 3.2
Custer 37,619,091 41,151,299 9.4 Pennington 159,851,625 166,883,452 4.4
Davison 21,011,488 23,238,693 10.6 Perkins 827,675 763,828 1.7
Day 2,659,325 2,664,267 0.2 Potter 3,195,837 2,907,741 -9.0
Deuel 1,056,643 884,073 -16.3 Roberts 3,341,106 3,245,512 -2.9
Dewey 982,359 671,975 -31.6 Sanborn 544,448 490,341 -9.9
Douglas 539,236 520,075 -3.6 Shannon 549,438 696,394 26.7
Edmunds 393,868 474,675 20.5 Spink 1,815,199 2,165,200 19.3
Fall River 9,028,007 9,097,638 0.8 Stanley 1,313,093 1,608,604 22.5
Faulk 476,832 502,583 54 Sully 2,409,414 2,403,437 -0.2
Grant 2,423,723 2,312,000 -4.6 Tripp 3,617,169 4,021,132 11.2
Gregory 1,181,246 1,206,956 2.2 Todd 1,419,045 3,742,211 163.7
Haakon 884,027 924,114 4.5 Turner 899,392 1,267,214 40.9
Hamlin 808,544 786,773 2.7 Union 6,958,255 5,420,737 -22.1
Hand 1,439,114 1,545,117 7.4 Walworth 3,851,918 3,971,293 3.1
Hanson 419,716 274,106 -34.7 Yankton 12,206,674 12,614,813 3.3
Harding 480,717 738,008 53.5 Ziebach 184,329 122,807 -33.4
Hughes 12140721 12103326 03 *No taxable sales for lodging, eating and drinking
Hutchinson 1,643,509 1,725,180 5.0 establishments were recordeé for Buffalo County
Hyde 442,237 364,204 -17.6 in 1999 or 2000.
Jackson 8,153,886 7,243,010 -11.2

www.travelsd.com
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State Fiscal Impacts (gas and sales tax)

(in millions of $)
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NOTE: About 75 percent of

any job creation in the travel
industry occurs in the sectors
directly impacted by visitor
spending. These sectors include
retail trade, transportation,

food and beverages, lodging
and amusements. The remaining
25 percent occur in a variety of
sectors via induced employment
impacts.
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2000 Hotel/Motel and Campground Occupancy*

Statewide hotel/motel occupancy for
May-October 2000 was 65.8 percent,
compared to 68.4 in 1999. While
May occupancy was on par with
previous years, the remaining
months generally recorded occupan-
cies lower than most other years.

Despite the addition of 750 new
rooms statewide in 2000, the num-
ber of room nights rented (a figure
that takes into account these addi-
tions) ran just 1 percent behind
1999. The total number of rooms
currently available in the state
(21,926) is 8 percent higher than five
years ago, and that doesn’t include
licensed specialty resort and B&B
rooms.

Only Region 3 (South Central)
recorded a slight increase in hotel/
motel occupancy (See map on next
page). September showed the largest
gain. Occupancy in Region 4 (North
Central) dropped throughout the
sampling period. Regions 1 and 2
(Southeast and Black Hills) experi-
enced more moderate reductions in
occupancy, some of which are well
within the range of statistical sam-
pling error.

Statewide campground occupancy
continued its upward trend in 2000.
Region 4 experienced the largest
regional increase in campground
use, partly because of coming off a

S

soft year in 1999. It appears that
camping visitors comprised an
increasing share of the travel market
over the past few years.

*Unless otherwise noted, statistics
included in the occupancy section
are provided by Dr. Michael
Madden. For an explanation of the
methodology used in figuring
occupancy rates, see Appendix B
on page 69.

Room Nights Rented

(May through October)
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www.travelsd.com 53 www.sdvisitind.com



research

Occupancy Regions
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Lodging Units by Region, 1995-2000
Region 1995 1996 1997 1998 1999 2000 CHANGE 1999-2000  CHANGE 1995-2000
1 4,830 4,868 5,102 5,111 5,471 5,552 +81 +722
2 2,723 2,935 2,805 2,818 2,723 2,954 +231 +231
3 852 1,066 891 883 858 881 +23 +29
4 2,118 2,120 2,174 2,248 2,195 2,234 +39 +116
5 9,304 9,403 9,402 9,444 9,503 9,888 +385 +584
Other 469 327 440 442 426 417 -9 -52
Total 20,296 20,719 20,814 20,946 21,176 21,926 +750 +1630

NOTE: Room count data is based on South Dakota Department of Health records as of October each year.
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Season-end Motel Occupancy
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(May through October)
Region 1996%  1997%  1998%  1999%  2000%
1 Southeast 67.0 67.0 70.6 719 69.8
2 Northeast 66.1 59.8 66.9 61.2 60.3
3 South Central 65.0 62.8 59.3 62.5 63.8
4 North Central 66.4 68.7 69.7 66.9 62.1
5 Western 68.9 69.5 715 69.6 66.5
Statewide 67.8 66.9 70.0 68.4 65.8

Travelers love to shop. So, give them what they want. Stock

your gift shop with South Dakota Made products. For informa-
tion about the South Dakota Made program, call the Governor’s
Office of Economic Development at (605) 773-5032.

Season-end Campground Occupancy*

(June through August)

Region 1996% 1997% 1998% 1999% 2000%
1 Southeast 45.7 46.0 45.1 47.4 48.7

2 Northeast 39.9 34.6 34.9 42.2 425

3 South Central 53.4 58.0 53.2 51.1 52.4

4 North Central 54.3 59.8 57.2 42.3 48.5

5 Western 44.2 54.3 5143 59.8 60.7

Statewide 47.1 53.0 54.4 54.6 56.1

* Sample includes both public and private campgrounds.
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International Occupancy

Since 1995, the Department of
Tourism has conducted research that
tracks foreign travel. Past surveys
have concentrated solely on western
South Dakota. In 2000, the sample
was expanded to include southeast
South Dakota.

Western South Dakota showed

a marginally higher international
influence than the southeastern
part of the state. It averaged a 3.7
percent foreign impact for the
sampling period (August and
September), as compared to 4.1
percent in 1999. However, the

research

difference is well within sampling
error. In the southeast, foreign
impact averaged 3.1 percent for
those same months.

Using surveys from earlier years,
which used different sampling
months, it appears that the months
of June and September are charac-
terized by higher percentages of
foreign guests than the traditional
peak travel months of July and
August.

Where do these international guests
come from? Germany remained the

Percentage of Lodging Guests of Foreign Origin
(1996-2000 average for Westem South Dakota)

top-generating country in 2000,
followed by the United Kingdom.
Other countries contributing signifi-
cantly to international visitation, but
that are not included in the chart
below, include Sweden, Austria,
Australia, China, Belgium and
Denmark. The Department of
Tourism targets travelers from
Germany, France, Belgium, Italy and
the United Kingdom via a multi-state
promotional consortium, Rocky
Mountain International.

June

5.3%

July

3.3%

August

September

5.2%

Four-month average

o

Influence of International Visitors

in Two Regional Markets (2000)

Region August Average September Average

Southeast 2.9% 3.3%

Western 3.5% 3.9%

Combined 3.2% 3.6%
www.travelsd.com 56

Top Countries of Origin of
Foreign Visitors (2000)

1. Germany

2. United Kingdom

3. Netherlands
Italy

4. Japan

5. France

www.sdvisitind.com
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Visitation at Major South Dakota Attractions

Mount Rushmore National

Memorial
1992 2,586,785
1993 2,604,692
1994 2,755,394
1995 2,700,721
1996 2,571,209
1997 2,365,008
1998 2,706,926
1999 2,656,278
2000

Badlands National Park
1992 1,224,161
1993 1,198,322
1994 1,149,323
1995 1,094,433
1996 1,043,407
1997 989,560
1998 1,039,913
1999 969,317
2000 1,124,688

Custer State Park
1992 1,494,400
1993 1,495,355
1994 1,651,115
1995 1,700,217
1996 1,678,808
1997 1,703,819
1998 1,828,623
1999 1,801,494
2000 1,693,887

Wind Cave National Park
1992 1,304,997
1993 740,807
1994 1,180,024
1995 1,069,197
1996 1,059,070
1997 1,130,695
1998 1,158,001
1999 1,016,065
2000 872,194

www.travelsd.com

Lewis and Clark Recreation Area

1992 901,614
1993 844,251
1994 1,043,451
1995 1,102,499
1996 1,122,924
1997 1,037,169
1998 1,013,286
1999 1,013,070
2000 1,028,697
Corn Palace*
1992 546,771
1993 561,149
1994 587,822
1995 535,861
1996 500,372
1997 287,358
1998 334,452
1999 330,894
2000 300,852
Jewel Cave National Monument
1992 155,066
1993 132,611
1994 148,552
1995 154,758
1996 144,983
1997 133,393
1998 131,238
1999 135,253
2000 129,445
Mammoth Site
1992 90,924
1993 88,527
1994 98,837
1995 103,096
1996 92,926
1997 90,391
1998 97,104
1999 99,878
2000 105,706
Storybook Land*
1992 127,099
1993 132,883
1994 137,365
1995 157,801
1996 155,013
1997 145,423
1998 139,053
1999 127,197
2000 142,992
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Fort Sisseton State Park

1992 75,555
1993 69,619
1994 78,407
1995 79,364
1996 72,753
1997 78,852
1998 96,992
1999 98,976
2000 107,799
Cultural Heritage Center
1992 32,126
1993 37,119
1994 30,995
1995 23,614
1996 22,513
1997 20,653
1998 21,829
1999 22,262
2000 20,733
West Whitlock Recreation Area
1992 59,102
1993 62,727
1994 74,859
1995 76,440
1996 86,658
1997 97,479
1998 69,771
1999 40,497
2000 64,047

Washington Pavilion
2000 358,746

Redlin Art Center
2000 234,648

*Corn Palace figures are for Memorial
Day-Labor Day only. Changed counting
method in 1997.

**Storybook Land figures are for
April-October only. The 1999 figures do
not include October visitation, as the park
closed early for construction.
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Visitation at Interstate Information Centers*

273,604 282516 282,743
300,000q71 28L176 (+15.8%)
] 236,313 247477 237,054 235,859
1L +21.1% -9.5%)  (-4.2%)  (-0.5%)
. Figures represent cars
250,000 1 195,144 counted at 13 Interstate
] (-30.6%) Information Centers during
1M the summer travel season,
200,000 ] generally mid-May through
] September.
150,000 4 * In 2000, three of the
: centers remained open
1L through Oct. 29.
100,000 4 _ .
] Source: Guest registrations
] at South Dakota Interstate
50,000 1 H Information Centers

1992 1993 1994 1995 1996 1997 1998 1999 2000

Using a multiplier of 2.58 for each of the 282,743
cars represented in our 2000 guest registries, the
Information Centers saw at least 729,476 people
pass through their doors.

Top 20 States Represented at Information Centers (2o00)

1. South Dakota 11. Wyoming

2. Minnesota 12. California

3. lowa 13. Indiana

4. Wisconsin 14. Ohio

5. lllinois 15. Florida

6. Nebraska 16. Texas

7. Missouri 17. Colorado

8. Michigan 18. Pennsylvania
9. Washington 19. Montana

10. North Dakota 20. Kansas

www.travelsd.com 58 www.sdvisitind.com



research

Inquiries to the Department of Tourism*

250,000
211,340 216,283

] 200,986
200,000 18489

1 Phone
150,000 _

] Mail
100,000 —:—_ [ ] Electronic

] . Total
50,000 11

0]
FY97 FY98 FY99 FY00

*Does not include visits to Web site T

ravel counselors at the South
Dakota Vacation Store in the Mall
of America create an average of
20 itineraries per day for visitors.

Source: South Dakota Department of Tourism

Visitors to the SD Vacation Store at the Mall of America
5000

] 3.6%
4500
] 5.6%
4000E o
] | | *
3500E ETEY
3000 B I 1999
] 20.4%
2500 Listl ‘g | B
20005 s (e IR [Ig IR 1= ] . 2000
] -12.1%]| ]
1500 i 1 i 1 1 | | | | || *October 2000 statistics include
] Halloween visitors. We handed
10004 H x H x i H H a H [ out South Dakota tattoos as
] part of the mall’s Halloween
500 I i I i i i H B 1 [=1 promotion.
3 =
04 [~ B 5 B B B B B Source: South Dakota

Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec, ~Departmentof Tourism
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www.travelsd.com
A Summary of Activity

While traditional methods of inquiry
continue to decline, inquiries to the
Department of Tourism via electron-
ic systems continue to skyrocket.
Key indicators such as e-mail
inquiries and activity at our Web
site are on the rise ... big-time. It's
a clear indication that travelers
increasingly are turning to the
Internet for travel planning.

Key

Visit = the number of times the site
is accessed per day

Page view = the number of times
each and every page within the Web
site is accessed

User = the number of users per day

Travelsd.com had an average of 86,325 visits

research

35,000

30,000

25,000

20,000

15,000

per month in 2000, an increase of 183 percent
over 1999. Those visits accounted for a

whopping 3,306,672 page views!

Visits to www.travelsd.com

Electronic Inquiries to the Department of Tourism*

(

18,263

+

34,656
(+90%)

51%)

FY97

FY98

140,000

+433%

+395%

+319%

120,000

+28%

+248%

100,00 4
: +265%

80,000 -

13500 | +267% +254%

60,000

40,000

20,000 -

0 -

Jan.  Feb. Mar.  Ap.

www.travelsd.com

May

June

July

+17%

+27%

Aug.

60

Sept.

Oct.

Nov.

FY99 FY00

*Does not include visits to Web site

Source: South Dakota Department of Tourism

Source: South Dakota Department of
Tourism, Bureau of Information and
Telecommunications
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Travelsd.com at a Glance
 Travelsd.com had 949,577 visits
from January to November of

2000, up from 335,210 in 1999.

« Those visits accounted for a
whopping 3,306,672 page views!

 The site averaged 86,325 visits
per month and 2,843 visits
per day.

« Web cams remain a popular
feature on the Web site. The
Mount Rushmore Web cam had
an average of 2,643 users per
month (May to November).

Looking for love in South
Dakota? More than 60,200
users checked out the romance
vacation packages that ran on
our Web site March-July 2000.
They accounted for 101,233
page views.

research

Last year’s Kids Coloring
Contest on travelsd.com averaged
100 page views per day (March
10-June 24, 2000).

Travelsd.com User Survey
Results come from an online survey
filled out by travelsd.com users
January-September 2000.

« Ninety-two percent of the
respondents said they were
planning to visit South Dakota
in the upcoming year.

« Fifty-five percent said they had
been to South Dakota before.

« Nearly three-fourths of those who

had been to South Dakota before
came for vacation purposes.

A hefty 75 percent of the
respondents said it was their first
time visiting our site. Nearly 11
percent said they visit the site one
or two times a month.

Female users made up 58 percent
of the users; males 40 percent.
The remaining declined to
answer.

The majority of respondents
(76 percent) were married.

More than half (55 percent) had
children under 18 living at home.

Source: Department of Tourism Web
Survey 2000

How Users Get to travelsd.com

The seven online vacation package
promotions featured on travelsd.com

at different times throughout 2000
had a total of 161,920 users. They

accounted for 269,382 page views.

Source: Department of Tourism Web Survey 2000

www.travelsd.com
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2000 Peak-Season Conversion Study

« Of the respondents who did

A total of 250 inquirers were
telephoned and surveyed for the
2000 Peak Season Conversion Study
during October of 2000. The study
evaluates five promotion vehicles:
electronic (Internet and e-mail),
magazine advertising, traditional/tar-

get market television, pay-per-inquiry

television, and newspaper inserts.
Fifty surveys were completed for
each of the promotion vehicles.

Comparisons are drawn between
the 2000 study and the 1999 Warm
Season Conversion Study, which
surveyed two promotion vehicles:
magazine advertising and electronic
inquiries.

o Nearly 41 percent of the survey
respondents traveled to South
Dakota this past year. This is
down by more than 10 percent-
age points from 1999. Of those
who did not come to South
Dakota, almost 60 percent are
planning to visit South Dakota
within the next 12 months.
Again, this is a decrease 10
percentage points from 1999.

« Of those respondents who
indicated where they went on
their last vacation, 25.9 percent
stated that they did not take a
vacation. This figure increased
significantly from one year ago
when 11.4 percent indicated they
took no vacation. In the next
largest response for 2000, 7.2
percent of the respondents
indicated that they went to
Colorado. Another 6.5 percent
went to Wisconsin. In 1999, 12.9
percent of the respondents
indicated they went to Minnesota.
Neither Colorado nor Wisconsin
were in the top five in 1999, and,
in 2000 respectively, Minnesota
finished eighth.

www.travelsd.com
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travel to South Dakota, the
majority, 79.4 percent, traveled
during June, July and August.
Nearly 60 percent of the
respondents who did not travel to
South Dakota traveled during
June, July and August for their last
vacation. This reflects only a slight
decrease from 63 percent for the
same three months in 1999. In
2000, 75.7 percent of the
respondents spent up to a
week at their destination, which
is a small decrease from 76.6
percent in 1999.

Of those respondents who
traveled to South Dakota, more
than half, 54.3 percent, had
made their decision to travel
to South Dakota prior to
making an inquiry for more
information. Respectively,

22.8 percent of the respondents
made their inquiry and their
decision in the same month, and
the remaining 22.8 percent made
their decision after their inquiry.
In addition, the majority of the
respondents, 49 percent, made
their decision to travel and their
inquiry during March, April, May
and June, 2000. Electronic and
newspaper inquirers tended
to make their decision to travel
to South Dakota prior to
inquiring, 70.4 percent and 73.7
percent, respectively. Magazine,
pay-per-inquiry TV and traditional
TV inquirers tended to be fairly
evenly distributed between
making their decision prior to
inquiring, making their decision
the same month as inquiring, and
making their decision after
inquiring.
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o Travelers to South Dakota were

on vacation for an average

of 9.3 days, spending 6.4 days
in South Dakota. 1999 travelers
vacationed one-half day longer,
9.8 days, and spent the same
number of days in South Dakota.
In 2000, magazine inquirers
tended to take the longest
vacations, 11 days, and tended
to spend the most time in South
Dakota, 8.4 days. Conversely,
traditional TV inquirers tended to
take the shortest vacations, 7.2
days, and spent the second least
amount of time in South Dakota,
5.6 days. Only electronic inquirers
spent less time in South Dakota,
5.4 days.

The average travel party to South
Dakota included 3.8 people. This
is identical to the size of the travel
party in 1999. In 2000, magazine
inquirers tended to have the
smallest travel party with 3.1
people, and newspaper insert
inquirers tended to have the
largest travel party with 4.6
people. The percentage of travel
parties including children under
18 decreased in 2000 to 48
percent. In 1999, 62.3 percent
included children.

More than three-fourths, 77.5
percent, of those who traveled to
South Dakota indicated that South
Dakota was their vacation destina-
tion. This is a slight decrease from
1999, when 79.3 percent indicated
that South Dakota was their
destination. Newspaper inquirers
were most likely to make South
Dakota their vacation destination
with a 90 percent response rate,
while pay-per-inquiry TV inquirers
were least likely to make South
Dakota their vacation destination
with a 69.2 percent response rate.
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« In 2000, the purpose of most

travelers to South Dakota, 74.5
percent, was to vacation. This is
more than a 10-point decrease
from 1999 when 85.4 percent
indicated their purpose was solely
to vacation. Much of the 2000
decrease was made up in the “to
vacation and visit friends/family”
category which included 18.6
percent of respondents. In 1999,
only 11.5 percent of the
respondents indicated they

were vacationing and visiting
friends/family.

Nearly one-half, 47.1 percent, of
the travelers to South Dakota had
visited the state before this trip.

Electronic, magazine and tradition-

al TV inquirers were more likely
to have visited before with 59.3
percent, 60.7 percent and 50
percent, respectively. Nearly the
same percent, 46.1, had not
visited South Dakota before.
Newspaper and pay-per-inquiry
TV inquirers were less likely to
have visited by 65 percent and
69.2 percent respectively.

Peak-season travelers to South
Dakota spent an average of
$208.16 per day per travel party
while in the state. This is a ten
dollar increase from 1999.

A majority of the travelers to
South Dakota, 87.3 percent, rated
the value of their vacation in
South Dakota as either great or
pretty good. This is down slightly
from 1999 when the rating was
91.5 percent great or pretty good.

www.travelsd.com
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o Out of 10 individual “grades,”

South Dakota received seven

“A” grades and three “B” grades,
based on highest percentages. For
an overall grade, 82.4 percent of
the respondents who traveled to
South Dakota gave the state either
an “A” or a “B” grade, marking a
7.1 percentage point decrease
from 89.5 percent in 1999.

The visitors to South Dakota rated
Mount Rushmore as their top
choice for best attraction/activity
in the state. The next choices
were Custer State Park, Crazy
Horse and the Badlands. These
responses match those reported
in 1999 as the top attractions/
activities in South Dakota.

In 2000, travelers to South
Dakota were asked about their
use of the Internet. Nearly one-
half, 48 percent, use the Internet
for travel planning, while less than
one-fourth, 23.5 percent, use the
Internet to book travel. In
addition, 68.6 percent indicated
that they do not click on banner
ads. These responses are consis-
tent with reports from both the
Internet industry and the travel
industry.

The average age of the respon-
dents who were travelers to South
Dakota was 48.3 years old. In
1999, the average age was some-
what older, 51.9 years old. The
average age of all respondents in
2000 was 47.8 years old. The
average age of all respondents
from the 1999 study was 51 years
old.
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« The average annual household
income for all respondents to the
2000 study was $50,560. In 1999,
the average annual household
income was $59,949. Pay-per-
inquiry TV inquirers tended to
have the highest annual house-
hold income, $57,256, and
traditional TV inquirers tended
to have the lowest annual house-
hold income, $36,026.
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